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Excellence Awards 2008

Welcome to the 15th annual Awards for Excellence in Public Relations — the most anticipated event in the Irish
PR calendar!

These awards illustrate all that is best in the industry, documenting as they do the real value of professional
communications. Being shortlisted for an award, or even better winning one, is a clear signal to clients and to
peers that we take pride in our work and in the results it produces. Either way, subjecting our campaigns or
projects to independent benchmarking, assessment and judgement is in all our interests as it aids learning and
benefits understanding throughout the PR community.

There are 12 categories for you to choose from this year, all of which reflect the everyday realities of life in the
modern communications arena. On behalf of our respective associations, we wish you every success with your
entries and look forward to seeing you at the Gala Awards presentation on 26 June next.

Mark Cahalane, MPRII Justin Green, MPRII Conall McDevitt, MCIPR
Chairman, President, Chairperson,

Public Relations Public Relations Institute Chartered Institute of
Consultants Association of Ireland Public Relations (NI Region)

Judging Panel 2008

1 2 3 4 5 6. 7 8 9 10
1. Gerry Davis CEO, PRII/PRCA (Chairman) 6. John Gallagher, FPRII Course Director — MA in Public Relations,
2. Deborah Martin Managing Director, Dublin Institute of Technology
Marketing Choice 7. Niamh Ward, FPRII Course Director — Public Relations,
3. Sheila Caulfield, MPRIl  Communications Manager, Rathmines College of Further Education
National Cancer Screening Service 8. Brian O’Mahony Chief Business Correspondent,
4. Andy Purcell, MCIPR Lecturer in Public Relations, Irish Examiner
University of Ulster 9. Barry Kenny, MPRII Manager — Corporate Communications,
5. Anne Mathews, FPRII Media Relations Manager - Group larnréd Eireann
Corporate Communications, 10. Tara Buckley Director General, RGDATA

Bank of Ireland



The Awards (the award winner and the public relations adviser in each category will receive a specially commissioned trophy)

Eligibility

The awards are open to all companies, organisations and individuals who have used the services of public relations practitioners - internal or external
— who are members of either the Public Relations Consultants Association (Ireland), the Public Relations Institute of Ireland or the Chartered Institute
of Public Relations (N.l. Region). Companies registered either in the Republic of Ireland or Northern Ireland are eligible to participate. Entries must
be submitted in the name of the company, client, organisation or project and must be accompanied by a completed entry form as well as full
payment of the €195 entry fee. No application will be accepted unless full payment is received with the entry. Applications which do not meet the
specified criteria on the entry form will automatically be disqualified.

Entry Categories

Entries for the awards may be made in any of the following categories. While an entry may be submitted in more than one category, the judging
panel reserves the right, in consultation with the entrant, to consider any entry in a category other than that for which it was entered. Entries may
be for projects or annual programmes but the subject or programme must have substantially taken place between 01 April 2007 and 31 March
2008. A Supreme Award may be presented at the discretion of the judging panel.

u Corporate Communications Media Relations

Entries will be accepted in the following areas of corporate Entries will be accepted in respect of media relations
communications activity: campaigns primarily conducted in either of the following areas:
e Corporate Responsibility ¢ Print and/or Broadcast Media
Use of public relations techniques in supporting the Best strategic use of targeted print and/or broadcast media
organisation’s values on community, social, ethical and/or to achieve a campaign’s objectives.
environmental issues.
¢ New Media
¢ Financial Best targeted use of the web, podcasting or other aspect of
Financial Services and/or Investor Relations - ranging from new media to achieve a campaign’s objectives.

the promotion of companies or products to investors,

flotations, acquisitions or mergers & acquisitions, to the n Charities/Not-for-Profit

promotion of personal finance products to retail investors.
Public relations activities undertaken by registered charities

¢ Business-to-Business and not for profit organisations, including fund raising
The promotion of companies, products or services to the campaigns and public awareness programmes.
business market across any sector.
(e [ iogaos ampairs |
¢ Internal Communications
A communications campaign with, or involving, employees A campaign showing the integrated use of communications
designed to promote corporate objectives. to achieve its objectives. This may include public relations,

marketing and advertising techniques combined in a single

n Consumer Public Relations strategy.
Entries will be accepted in respect of campaigns carried out ﬂ Public Information

in the following areas of consumer PR activity:
Campaigns created to improve awareness or generate

¢ Product or Service Launch support among the general public or specific interest
Events/activities supporting the sales/marketing effort groups. These may be instigated by companies, government
aimed at the consumer. Two awards will be made: departments, local authorities, state bodies or special

interest groups.
(1) For campaigns with budgets < €30,000

(2) For campaigns with budgets > €30,000 n Sponsorship

¢ Healthcare PR A once-off or annual sponsorship designed to achieve
Public relations techniques used by healthcare companies specific objectives and associated with the arts, sports,
in respect of new or launched over the counter (OTC) and business community or any other area. Judges will pay
consumer health products, or prescription treatments where particular attention to the best use of sponsorships from

consumers and/or health professionals are targeted. a PR perspective.



Adjudication

Nominations, accompanied by a fee of €195 per entry, must be received by the PRCA no later than 12 noon on Tuesday 01 April 2008. Shortlisted
entrants may be invited for an interview, if the judges see fit, in early May 2008. Where public relations firms, in-house public relations departments
or other communications professionals enter on behalf of a client company or individual, a representative from that company or the individual

concerned may also participate in the interview. Shortlisted entries will be announced on Friday 23 May 2008. Winners will be announced at a Gala
Awards Presentation in Dublin on Thursday 26 June 2008.

Judging Criteria

The judges will evaluate each entry based on its merit and success at achieving stated objectives. If the members of the judging panel are
of the opinion that a sufficiently high standard has not been attained in any of the categories, the award in that category will be withheld.

Each submission must incorporate information under the following headings:

A.

The Brief
The problems or opportunities to be addressed.

Statement of Objectives
Definition of objectives and goals.

Programme Planning and Strategy
A description of techniques and approaches used
to achieve the objectives and goals.

The Measurement Stage
Monitoring and evaluating progress, budgets and results.

The Rules

Entries may be for projects or annual programmes but the project
or programme must have substantially taken place between 01
April 2007 and 31 March 2008.

Entries must be in the name of the company, organisation or
individual but can be submitted by either the company or the
public relations adviser.

The number of entries per consultant or client is not limited but
there is a charge of €195 per entry. Cheques to be made payable
to the Public Relations Consultants Association.

Each entry may be entered in one or more categories.
(€195 per entry/category)

Each entry should be no longer than four A4 pages (guideline
2,000 words) and should be typed and bound. A copy of the
entry form (enclosed) must accompany each submission and
should be the first page of the presentation.

Supporting material such as sample photographs, cuttings,
video, print material etc can be attached to the submission as
appendices. However, the judges are primarily interested in the
four-page submission and thus unnecessarily lengthy appendices
should be avoided.

One bound copy of the typed submission and one stapled but
not bound copy should be submitted. One set of supporting
material (which should be kept to a minimum) is sufficient.

All submissions, including supporting material, will become the
property of the organisers and will not be returned.

E.

10.

il

12.

13.

Budget
The cost of the project/programme. If the exact cost is confidential
then budget must be indicated within the following bands:

Less than €12,500
€12,500 to €32,000
€32,000 to €64,000
€64,000 to €125,000

€125,000 to €320,000
€320,000 to €635,000
Greater than €635,000

Appendix

An original press release, a sample of press cuttings, photos,
print/radio material and any other relevant information may be
attached to the entry. Applications which do not meet the criteria set
will automatically be disqualified. Please note that only a moderate
amount of media material is required as part of the appendix.

The decision of the judges will be final and the organisers will not
enter into discussion or correspondence in respect of any result.

Canvassing of judges will result in immediate disqualification.

Material circulated to the judges will be confidential and will not
be circulated beyond the judging panel.

Entries should be received no later than 12 noon on Tuesday 01
April 2008.

Send all entries to:

Awards for Excellence
in Public Relations

78 Merrion Square
Dublin 2

Tel: (01) 661 8004
Fax: (01) 676 4562

Late entries will not be considered.

With thanks to our key sponsors:

RR DONNELLEY
@ LexisNexis

fabrice@encoredesign.eu





